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“There is still plenty of rooa for further expaus3os of the fish stiuk business, 
with roughly 60 percent of American households representing the sise of the untapped 
market." 

@ted from a report released today by the F%sh and Wildlife Servios, this is 
one of the conclusions which hw resulted from a nationwide survey of household 
oonsumer preferenaes for breaded shrimp am3 breaded fish sticks. This report is 
the first of a series of three analysing the data oollected, 

The euryey wm made by loatlonal pharily Op$n$oa, IDO., of Toledo, Ohio, in 
November 1954, under the Servioe~s dinatlon, to provide the fishing industry with 
a basis for examination of the market&g prospects for breaded shrimp and fish 
aticrks. 

These rewntly developed fishery produs%s have mde spectaoular sales advances. 
Fish stick production &sped fmn 7.5 million pounds in 1953 to about 50 million 
pounds fn 1954. The first half of 1955 was well ahead of the same period last year, 
Breaded shrimp production, uh$oh started $n a small my after Wrld Wsr II, rose 
very rapidly ssd currently appears to have leveled off in 1954 at about 17 million 
pounds annually, 

Lsoking informatQmonfamCLyuse, the industry has been unable to d&mmine 
If these favorable developwnts are based gn permsseat and perhaps expanding markets 
for fish &i&s and shrimp. For the sass reauoa the sign$ficanoe of the phsnomenal 
sales of these products in relation to the market for other fish produots could not 
be ev8luated. 

The survey represents the tabulated results fram a questdonnalre sailed out to 
2,000 persons, predominatelyhousewives, and returned by 1,797. The households 
selected were aonsldered to be representative of all Awrimn households. 

A suamswy of the data produoes these facts* 

1. Fish stloks are used la leas than 40 percmnt of all Amrlqm households. 

2. onlyaboutone lxmemker inpiveuses breaded shriaap. 

3. Ahigh~~n~eofallbare8lalLsrstryLageithacaoolted oruneooked 
beaded shrimp, becoms mMsf$.ed cu&mws. 

.~ 4. The prospeuts for expandiag the market ars favorable. 



5, Most emasumrs ax-8 indifferent 4b6ut the variety of fish used in making 
fish atioks. 

6. Breaded shrimp and fish stloks aompletely replace other fishery products 
in only a very few households. A greater number but still a minority of the house- 
holds replying, indioated partial rsplacement of other fishery products. 

7. Consumrs am u8l.l satisfkd with present labeling. 

8, There Is a marked preferwoe for the 120ounce breaded shrimp package. A 
package of the sams else is notgensrallyavallable for fish atida althoughthere 
appears to be a aonsiderable demand for ft. 

Copies of this report, Fishery b&let-, Vousehold Consumer Preferenws 
for Brsaded shrimp and Breaded Flab Sticks" are available upon request to the Fish 
and WUdllfe Setiw, Division of Informatton, WashMgton 25, D. C. This report 
euamrrrlses the lnformatlon obtained from the survey on a national and regional 
baslsonly. 

Two additional fishery leaflets, now in preparation, will summriscr ttae data 
analywd in several other w8ys. Fishery Imf%4t 4.23 vi11 prcrsent 8n analysla of 
th4 repU8s, with rsspondents oluslfled by farm and nonfarm groups, by rural 
groups, and by altles of varwls sIzeE)* Fishery Leaflet426 willanalyseths 
r4pli88 by olass~th4 r4spond4nts astoth4 various ages of the horwwker, t-be 
she of ths fsmib, the oocupation of the head of the Mold, and the family 
inuonm group* 
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